
prof.dr. M.G.M. Wetzels26 27 To accept or not to accept, is that the question?

37 Taylor, S., and Todd, P. A. (1995). Understanding Information 
Technology Usage: A Test of Competing Models. Information 
Systems Research, 6 (2), 144-176.

38 Teo, T. S. H ., Lim, V. K. G., and Lai, R. Y. C. (1999). Intrinsic and 
Extrinsic Motivation in Internet Usage. Omega, 27 (1), 25-37.

39 Ven, A. H . Van De (1989). Nothing s Quite So Practical as a Good 
Theory. Academy of Management Review, 14 (4), 486-489.

40 Venkatesh, V., and Davis, F. D. (1996). A Model of the 
Antecedents of Perceived Ease of Use: Development and Test. 
Decision Sciences, 27 (3), 451-481.

41 Venkatesh, V., and Davis, F. D. (2000). A Theoretical Extension 
of the Technology Acceptance Model: Four Longitudinal Field  
Studies. Management Science, 46 (2), 186-204.

Prof.dr. M.G.M. Wetzels (1969) is currently a professor of marketing 
at the department of Technology Management of the Technische 
Universiteit Eindhoven. He serves as head of department of the 
subdepartment of Accounting, º nance and marketing and is a member 
of the management team of the Eindhoven Centre for Innovation 
Studies (ECIS). In 1998 he obtained his Ph.D. degree from Maastricht 
University. In 1999  his Ph.D. thesis was awarded the Dissertation 
Award of the European Foundation for Quality Management (EFQM). 
His main research interests are: new product development, electronic 
marketing, quality management, (online) marketing research, service 
marketing and management, relationship marketing and management 
and innovation management. 
His work has resulted in more than forty articles which have been 
published in international journals, such as the International Journal of 
Research in Marketing, the Journal of Economic Psychology, Accounting, 
Organization and Society, the Journal of Business Research, the Journal of 
Management Studies and the Journal of Service Research. Finally, he has 
contributed more than forty-º ve papers to conference proceedings.

Curriculum Vitae


